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Abstract
Background and Objectives: The purpose of this study was to identify and prioritize factors
Received: 27.08.2020 affecting the commercialization of research results in Isfahan university.
Accepted: 19.01.2021 Methodology: This study firstly identifies the factors affecting knowledge
commercialization in previous research through a qualitative approach and confirmatory
factor analysis method. The statistical population of the study consisted of 262 faculty

members, staff and postgraduate students of Isfahan University in the academic year of

Keywords: 2019who commercialized their research results or wanted to commercialize but failed and
L were familiar with the business process of the research results. In this study, descriptive
Commercialization,
statistics such as mean and standard deviation were used to calculate experts 'views on
Knowledge e e o . . .
8 knowledge commercialization indices and Kendall's coefficient of correlation was used to
Commercialization, determine the degree of unity of experts' opinion. Also, AHP hierarchical analysis

Knowledge Transfer technique was used to prioritize the factors.

Findings: Among the three factors under consideration, contextual factors with a weight
Industry Relationship, . . . .

of 0.456, content factors with a weight of 0.339, and structural factors with a weight of
University of Isfahan 0.222 were ranked in the first to third priorities of factors influencing knowledge

commercialization, respectively.

Discussion: Considering the existence of such problems, it is necessary to design and

implement the patent information registration and transfer system in accordance with

intellectual property laws at Isfahan University.
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Tablel. Factors affecting the commercialization of knowledge in previous research
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Table 2. Faculty, field of study and academic rank of knowledge commercialization experts.
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Table 3. Factors affecting the commercialization of knowledge in universities under the Ministry of Science, Research

and Technology of Iran.
s S
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¢¢ vk B v ER W ¥w RSV D W £ ) L
CE w ¥dEwWwv
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5 CPydwHERAE v %dBw %y y ¥ | A £ e
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A B WEWHBRYIOW 27 aw i 1340p v @Bé OO w b £ Strategic links, o€
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EgaydAw-£ eé  £i GAUPMRWYzY.2z M
5 Strategic planning of the university in order to realize the E\‘ 2
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S, — -~ & . =, ~ - ;e , , , w
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¢ W Asangika v-C8 BOWA Y b o £l technology,
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experiences
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The university has laboratories, workshops and equipment
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o ¢ SwWCES B W 3 A §Ovir i@vet
Management of research and commercialization projects Knowledg.e base
|V vEceEy BMELSY v Y44 and quality of
12 research
Processing results for different purposes
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Table 4. The final results of examining the opinions of experts on the factors affecting the commercialization of
knowledge after the third round of Delphi.
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Thble 5. Ranking of the three components of knowledge commercialization based on expert opinion
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Table 6. Mean and standard deviation of Delphi triple cycles
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Table 7. Kendall agreement coefficient to achieve coordination
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Table 8. Determining the final priority of criteria, sub-criteria, and indices with fuzzy hierarchical analysis technique
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