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Abstract

Background and Objectives: Under the influence of the knowledge-based economy, entrepreneurship has

become very important as the ability to identify and choose suitable opportunities to create new business and
further economic prosperity. Identifying entrepreneurial opportunity is the turning point of the activities that
take place to turn an idea into capital. Many researchers have introduced identifying entrepreneurial

opportunities as an important element in the entrepreneurial process.

Most experts consider an entrepreneur as someone who identifies, evaluates and exploits an opportunity. Given the

role of identifying entrepreneurial opportunity in the transformation of knowledge into capital in the current
information-based economy, it is necessary to conduct studies on the variables influencing the identification
of entrepreneurial opportunity and to advance the process of commercialization of current knowledge in
science production centers such as universities. Hence, the present study aims to provide a causal model of
the relationship between media literacy, entrepreneurial alertness and identifying entrepreneurial
opportunities in Payam-e Noor University to examine the direct and indirect effects of media literacy
components on entrepreneurial opportunities considering the mediating role of the components of

entrepreneurial alertness.

Methodology: The present study is an applied research in terms of aim and descriptive in terms of data collection

method. It uses the path analysis method to examine the effects of media literacy (exogenous variable) on
identifying entrepreneurial opportunities (dependent variable) among students studying at the technical and
vocational girl school of Shiraz. For this purpose, among 780 students studying in the second semester of 2022,
258 people were selected as a sample with the help of Cochran's table. But due to the possibility of non-
cooperation of some students, 300 questionnaires were distributed. The data collection tool is a questionnaire,
which included the media literacy subscale of Adlipour, Ghasemi, Mir Mohammadpour (2013), identifying
entrepreneurial opportunities subscale of Pohakka (2010) and entrepreneurial alertness subscale of Tang and
Murphy (2012). The endogenous variable in this study is media literacy (including dimensions of
understanding and content of media, the hidden goals of media, conscious choice of the media, critical view
of media and media analysis). The endogenous variable of the study is entrepreneurial alertness (including

the dimensions of scan and search, cooperation and communication, and evaluation and judgment).
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Identifying entrepreneurial opportunities is also a dependent variable of this study. To analyze the data,
descriptive statistics indices (mean, standard deviation, skewness and kurtosis) and inferential statistics
indices (Pearson correlation coefficients, path analysis and confirmatory factor analysis) were used. Amos and
SPS software was used to perform statistical tests.

Findings: The results revealed that the effect of understanding media content on identifying entrepreneurial
opportunities through entrepreneurial alertness is 0.19**, which is significant at the 0.01 level according to (t
= 3.16). Thus, understanding the content of the media through entrepreneurial alertness has an effect on the
identifying entrepreneurial opportunity. The effect of hidden goals of the media on identifying
entrepreneurial opportunities through entrepreneurial alertness is 0.21*, which is significant according to (t
= 2.21). Thus, the dimension of hidden goals of the media has an effect on identifying entrepreneurial
opportunities through entrepreneurial alertness. The effect of conscious choice of media on identifying
entrepreneurial opportunities through entrepreneurial alertness is 0.61 **, which is significant at the level of
0.01 according to (t = 2.34). Therefore, the dimension of conscious choice of media through entrepreneurial
alertness has an effect on identifying entrepreneurial opportunities. The effect of the critical view of the media
on identifying entrepreneurial opportunities through entrepreneurial alertness is 0.83**, which is significant
at the level of 0.01 according to (t = 3.14). Hence, the critical view of media has an effect on identifying
entrepreneurial opportunities through entrepreneurial alertness. The effect of media analysis dimension on
identifying entrepreneurial opportunities through entrepreneurial alertness is 0.34*, which is significant at the
level of 0.05 according to (t = 2.92). Therefore, the dimension of media analysis through entrepreneurial
alertness has an effect on identifying entrepreneurial opportunities. Examining the relationship between the
three dimensions of entrepreneurial awareness and identifying entrepreneurial opportunity shows that the
effect of scan and search on identifying entrepreneurial opportunity is 0.33%, which is significant at the level
of 0.05 according to (t = 2.64). Therefore, the dimension of scan and search has an effect on identifying
entrepreneurial opportunities. The effect of the cooperation and communication dimension on identifying
entrepreneurial opportunity is 0.41, which is significant at the level of 0.01 according to (t = 3.32). Therefore,
the dimension of cooperation and communication has an effect on identifying entrepreneurial opportunities.
The effect of evaluation and judgment dimension on identifying entrepreneurial opportunity is 0.52*, which
is significant at the level of 0.01 according to (t = 2.17). Therefore, the d cooperation and communication
dimension has an effect on identifying entrepreneurial opportunities.

Discussion: The development of media literacy will increase the critical view and spirit of cooperation of people.
Media literacy provides the basis for increased identifying entrepreneurs’ opportunities. Entrepreneurial
alertness strengthens this effect and provides an opportunity to create more chances to identify

entrepreneurial opportunities by obtaining useful and up-to-date information.
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Table3. Coefficients of direct and indirect effects of research variables on 1dentzfymg entrepreneurial opportunities
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Table 4. Direct, indirect and total influence of entrepreneurial opportunities from endogenous and exogenous
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Table 5. Characteristics of the goodness of the model

dasin
P-value RMSEA AGFI GFI CFI x'/df
Characteristic
3597
0.116 0.072 0.90 0.96 0.91 2.43
Estimate

Sl pasls 5 (/AN a5l oSS el s fadss Lt Ld (/A< /AY) 51, oS5 Latld Lasld olie sl wan 5 L
Gl b 35 3550 pl ol (/00NN o 5 e mman Wl Jla )5 S8 BB S 3 Jde el (44 A</AF) ik

::.ajfua Gl el S5l e dde aslsl js il o Je o

Vo0



o8] ey o g HEED Ay a3 L S 8T 418 slacis § (asdudn e Jus dilyl i S oo lad

lgzmo Sy
il Bl 1 || FEers ot
i g
i
1 ™y
—~ q_'l_kl_r .f \ﬁ Nror flm ~ -l [ - -
% e 3 gyl g iy pet gD et i g oy
i TL\.
Bl 5
o .
= ) Sglady gyl
bl.__'_'?'_‘;j q__,__',_?-_‘,'

Sl ST loCs 3 el s ing s slo pize Sl ST e Jlo X [

figure2. Causal model of the effects of research variables on identifying entrepreneurial opportunities

S S 4o 9 Sov

e dus €yl 4 2T, Glacaw b o is 6l ST (oltisn 5 glabuy slpw sl ST ) et bl 2l
Wl a5y s &l s (gl g b 0dSCisls Ol gmeils Ol s Gl ST Glacus b asetiis

b el cal 03 6)labiae 5 e 30 il STHIS (65l g slal 2 by (ol oo &5 55 day oS das o OLES 0T s 4y gl
Ay 03 Sl 5 Cablye J a8 55 gms <553 b oo L1l 50 6l ST (ool sn (0L s il5 35 55 ol smme S5 Ll 3
@,;tuoi%s@;:,ﬁs@j,ujﬂ,;sdutf‘ou;};;m&);t,ﬁ;jtﬁ; 3,05 (sl s Comnl slailw (slaply
,‘olﬁ;pbu)ljd)&ﬂ‘rtﬁdwjﬂx4,.;:_.4;J;\;»,f@g;wu)@}wafﬁu@lp\ﬁ;oﬁ;g.;)tf
E 5 e 3 o e il TS ()l sn s by (gl smen 555 e s AUl el g iy o5 ply Sslas 5 2L
,'mu;.ﬂt)w,wdu\,;eoTLiL;JL?;Lﬂ;.:Liu;tk;)t;),;ﬁ,&mu);IF.\;.N\A,\{JJ?@J;TJKL;LQWJAU@:;,{W
Sl b pase 5553336535 oo go Sl glsme 6553 das o I3 Ll 53 1y (bl 5 SVl mls I e e o
a3 OlEs sl 5 Shes o 3T

,@J;‘u;,}t,,:s}&Lij),‘ol;i;L.Jgtg,tj@&“‘w}u:w:Lg\ﬁém_wéu(go%gml;\@ﬁ.\x_
5 il i 5 S sl 33 015 sl slaply Olgy il 51 (AET (5131 L a8 S8 015 o0 @ls 53 23,15 (5 lskas
OT Cu s a5 3,15 51575 o Olblins (sla 25,50 b sl Loy slaply Olgy Dolutal 31 (BT oy il oo 3131 01805 L blil 5 oolis
3131 5 a5 53 358 b (sl s slaply ol s SLuil 5 5 e 53 45 ol b5l 85k 55 eI Jal s 1330 5 on
SR el Ol il 3 sl slaely Olgy Colal 51 AT (5l ol il dias o 513 S0 o 15 6T sla 3 K5 5 b 35!
2 16l s slaply Ol Sl 31 ABT das i 1o 35053 8 o Sl ST (5ldgr o b 516l ST, Cs b st 3
ol pn bl o8 ol oo ol oy g S5l ol (1l 3T g ko s 3B 1 iy 1o 4 il ST s p et
S o oo il (slapls Olgy Colal 31 BT s s (65108 3T oS oy gl 2 s by AT,

3 b5 5 0LEs L B 5 (65 i 5 g S8 a slasl 6Ly SlaBT 208 oS das e OLES s s
Ldb)éhgT&f.b)ls)\zijjtQQ}T)KW}MJ{W)}E@W.:)\:Lg)bw}q:aﬂj‘l}'CJ}LAE
S @ls 53 il ol 3l s JEH ol alay &K 516 el ol (5o 4 S Olblnn (L5 DMl 5 il 4 Ly e
03y by & Aoy 4 T ol 6l oo Jlo (oS 5 a ply o ooy 2555 1 Ll sl Sl 51 glas gazme ST
S 5 05 b bl it 05 d 1 (5 it 6555 4 (jls o sl SLET i w0 Wil 0L iils 8 ain 3,8
Fe AE e bl AT (o5l gm bl e Ll ST i 8 ey (31687l st b a5 (5L 55 slaply

.::Jf@dti}T)Kw}Mﬂ

\oF



VEO) licas) o o jlack asalgn Jlu Oledsl ale 5 (5 lalis Slallias

L_JQL;M@&,,ACﬁg_@,dtm4;\?4_.“;\N_tﬁ@um,qzﬁ:‘u4;l_w‘_;>u;;|alfq,\~.um¢_w;@@uwt_wl,.
L;,uc;tj);4;t_.~)44_@u;;\a&.thgag;T)Kw;u@uﬂ@mz_“,;‘uW.;,bo,w,@l{;)umﬁ;
LUyl 5 Saldd 5 b5l eply (st & o 3 ial g 5308 313108 sl 51l ply A 5 S 5 s ool Sledbl
G p ot 5 b do a6 pd ST Lo ge iy ST,IS (oL gn sl (ooliml oS 5T a8l sls (g 2t <5 0L Ks b
Ctn sl ol 3 gt Sl FTLS o b patts il (93U oSS s b ST a5l S el 33 8 e il ST
S 3 o gn il o (93l o8 s 211 oS ol e )y o il ST Cm 3 e 55 5 il y (530t oSS lsline
ey Slid s a8l 3T, S b e 25 s (1l 5 Caliten slal 5h s il amal s 1y o ST
il e GalS )3 eaT s 4 g5 o 3o (Klotzbach, Rowely & Starry, 2022; Liu, 2021; keshavarz, 2021)

o b o iS 3550 33 6 3Tl isls (o lstinn 5 e 3wy STHT (il om slal alod jy by Julond 5 4 joed ey
RSy e it b (S ST o e il ST (55l gn sl Ly Ly w5 4 25 5T 305 e odalin 5wl ST,
34 D 3l ealinal b g il 3 5 Sl Gl 3l sy oS gy il ot 5 4 o el s il ST s 8
el 313 0 345 e 58S 0T 53 oS Ll SLall 5 5 e ala) A58 ey ) ST s s 1y Slaply e Lo
el 4xbls (63Ul (s il 5 i3l e Sl s (slaply ol 5 4 & 5 (ki s5 by (gl Jlos

3 en (i 5 g ez Sl o 35 g0 slal (aled 457 s oa DL 6l TS (5Lt pa slal ST 51 ol s o
el sl b 51 ey gl 5 50 S5 ol 51 Sl ST (Slacas b st L (slslinn dlaly S5l 5 5l bl !
(Biranvand, Rastegar, et al., 2019; Carroll et al., 2019; Hajizadeh, Zali, & Beigpour, &laiss b Guios 51 i ol guls
laces b (6,8 Cota L Ol 3T,15 . asb o gunes 2014; Hildreth & Kimble, 2004; Hung, 2006; Karam, 2017; Tang, 2007)
(Biranvand, Rastegar, et al., LIl o IS a1y galaml 5 elazl slajl Giow 5,50 A5 a3 T (ol 5o g a pludl 5
S DM 5515 b S ST (e T 5y DleMbl Al 5 e iyls oYL &l 3THIS (65l pn LB &S Sl 3T,18.2019)
5005 sli e LIy bl b op AT, (Y014) 5587 L5 5locsls dal g 6l 3T, Glales p Laseii (gl p (6 b wld codld
536 48" el Gl 3TH 035 5 aaiein ol (Kirzner, 2019) das o jadeii o5 o0 G151 5150 53 487 Slaias 3 5l0as &)
T 5 VG b sy VS 015 oo b8 ity )36 T ¢ Ko S jleay ST 08755 il 3T 3 50 4 Oy (51 1) o
Rt (S5l g s & DU 3313 5 5SS s el gn (solbgn 15 Ol ATHST S5y nl 5548 ot b s s on ol &
03,5 Gl a1y oy a5 Sony caldns o 5 DAL 3l eslinal 5 =S 63l 55 eS| Joml o 3 S 4 S s
) 0 S 036 MBIl 3131 Jadll oS (K8 (el (55T oz ) 5131 Lo 5 DU (6 s 0 g 1
el 53 g DSl oslil 5o 55 5 eanl oS DSl ilIE LS 4 53 sl 3 e |2 oSl Calgi 3 5 (SAeMb Ui
53 63,5 b Ol g 41y 6l 3T,15 (,Ld pa (Tang, 2007) ! by (SleDbl Ol dn) LIS 5 oS 5T 5w slaiw b

.:}.i:daﬁuh)‘.{)g’«ﬂfa}ab. L;LACWJ;‘\:’S.U\:@ uﬁ'lﬁ)&b‘ gB&l;dLﬁ:}\ 46)}'\'@?

SOl Olalgly
ol ol il 0L mils 6y T, (5ldgn » (6)lalime 5 e 5T (glaila ) 3l g sl oaT s 4y mli g e g b -
3y 2531 e 58 3 g5 oy b 05N (5550 S O g il (14l 3l peda 0933 Vb g 35 8 o slgiiy
A el Olasl wly 2THS (e lssa SRl B o e (sl
b33 8 o slgi by 3T, slacas b pase s 6l ST ()liisn 68w slal b 1 (on Gl b slal b -
33,8 s 5 ololid Ol il 555 55 Dlis 5 b5l s bl 5 6en et 5 s 2 Sie Jolse
Wy AT ()l g oy & aly ST Slacs p jasnis jr glle sl slal s b 36 51 ol s bl -

.»Jf(..a\;o\iﬁ..xbéusu,;lr‘_;.it);\;ewuh‘uﬂatﬁ6;51»6,t.1?,;1"¢eu»f@>%

oV



o8] ey o g HEED Ay a3 L S 8T 418 slacis § (asdudn e Jus dilyl i S oo lad

Bl o5
el okt 1S s ol 53 @lin 5515 48
&b
e Ol LIS (Sonp Cug 1 &S b (olazrl 48t 3 CIYAT) 5 pns LS oo oo S (oaali Ses 5 JUe —
JAY OV Ot (Sia b Sl Olgins!
Acs, Z.]., Szerb, L., & Lafuente, E. (2018). Global Entrepreneurship and Development Index 2018. Cham: Springer

International Publishing. Retrieved from http://link.springer.com/10.1007/978-3-030-03279-1
Bhagavatula, S., Elfring, T., Van Tilburg, A., & Van De Bunt, G. G. (2010). How social and human capital influence

opportunity recognition and resource mobilization in India’s handloom industry. Journal of Business
Venturing, 25(3), 245-260. https://doi.org/https://doi.org/10.1016/j.jbusvent.2008.10.006
Bhattacharjee, S., & Chakrabarti, D. (2017). The congruence of entrepreneurship and India’s excellence in

information technology. Journal of Global Operations and Strategic Sourcing.

Biranvand, A., Rastegar, A., & Ahanvarz, Z. (2019). Developing a Predictive Model for Identifying Entrepreneurial
Opportunities ~ Given  the  Role  of ICT  Literacy.  Rahyaft, 29(74),  65-76.
https://doi.org/10.22034/rahyaft.2019.13767

Biranvand, A., Seif, M. H,, Safa, S., & Mazloumian, S. (2019). An Investigation into the Effective Factors on the

Intention to Commercialization of Knowledge in a University: A Case Study. Library Philosophy and
Practice (e-journal). Retrieved from https://digitalcommons.unl.edu/libphilprac/2216

Carroll, A. J., Hallman, S. J., Umstead, K. A., McCall, J., & DiMeo, A. J. (2019). Using information literacy to teach
medical entrepreneurship and health care economics. Journal of the Medical Library Association: JMLA,
107(2), 163.

Corbett, A. C. (2007). Learning asymmetries and the discovery of entrepreneurial opportunities. Journal of

Business Venturing, 22(1), 97-118. Retrieved from https://ideas.repec.org/a/eee/jbvent/v22y2007il1p97-
118.html
Esmaeil Pounaki, E., Esmaili Givi, M. R., & Fahimnia, F. (2016). Media Literacy and Information Literacy and its

Impact on Entrepreneurial Ability. Human Information Interaction, 2(4), 64-76. Retrieved from
https://hii.khu.ac.ir/article-1-2552-en.html
Esmaeil Pounaki, E., Givi, M. R. E., & Fahimnia, F. (2017). Investigate the relation between the media literacy and

information literacy of students of communication science and information science and knowledge.
Iranian Journal of Information processing and Management, 32(2), 581-604. Retrieved from
https://jipm.irandoc.ac.ir/browse.php?a id=3034&sid=1&slc lang=en

Gaglio, C. M., & Winter, S. (2009). Entrepreneurial Alertness and Opportunity Identification: Where Are We
Now? In Understanding the Entrepreneurial Mind (pp. 305-325). Springer, New York, NY.
https://doi.org/10.1007/978-1-4419-0443-0 14

Hajizadeh, A., Zali, M., & Beigpour, E. (2014). Examining the relationship between Prior knowledge and

Entrepreneurial opportunity recognition with mediating role of Entrepreneurial alertness and
Entrepreneurial  learning.  Journal of  Entrepremneurship  Development,  7(4), 613-633.
https://doi.org/10.22059/jed.2014.53621

Hildreth, P. M., & Kimble, C. (2004). Knowledge Networks: Innovation Through Communities of Practice. Idea

Group Inc (IGI).
Hung, R. Y.-Y. (2006). Business process management as competitive advantage: a review and empirical study.
Total Quality Management & Business Excellence, 17(1), 21-40.

https://doi.org/10.1080/14783360500249836

VOA


http://link.springer.com/10.1007/978-3-030-03279-1
https://doi.org/https:/doi.org/10.1016/j.jbusvent.2008.10.006
https://doi.org/10.22034/rahyaft.2019.13767
https://digitalcommons.unl.edu/libphilprac/2216
https://ideas.repec.org/a/eee/jbvent/v22y2007i1p97-118.html
https://ideas.repec.org/a/eee/jbvent/v22y2007i1p97-118.html
https://hii.khu.ac.ir/article-1-2552-en.html
https://jipm.irandoc.ac.ir/browse.php?a_id=3034&sid=1&slc_lang=en
https://doi.org/10.1007/978-1-4419-0443-0_14
https://doi.org/10.22059/jed.2014.53621
https://doi.org/10.1080/14783360500249836

V¥ Glicusy oF o ylad aas jlga Jlw ailedbl ale g (5 laalis oladlas

Karam, A. (2017, September). CEO Entrepreneurial Characteristics and the Entrepreneurial Orientation of the Firm
(masters). Concordia University. Retrieved from https://spectrum.library.concordia.ca/983010/#

Keshavarz, H. (2021). Entrepreneurial capabilities of librarians in university libraries: A cross-contextual study on
the impact of information literacy. Journal of Business ¢ Finance Librarianship, 26(3-4), 200-222.
https://doi.org/10.1080/08963568.2021.1941576

Kirzner, I. M. (1973). Competition and Entrepreneurship (SSRN Scholarly Paper No. ID 1496174). Rochester, NY:

Social Science Research Network. Retrieved from https://papers.ssrn.com/abstract=1496174

Kirzner, I. M. (2009). The alert and creative entrepreneur: a clarification. Small Business Economics, 32(2), 145-
152. https://doi.org/10.1007/s11187-008-9153-7

Kirzner, I. M. (2019). The Alert and Creative Entrepreneur: A Clarification (SSRN Scholarly Paper No. ID
1224842). Rochester, NY: Social Science Research Network. Retrieved from

https://papers.ssrn.com/abstract=1224842
Klotzbach-Russell, C., Rowley, E. M., & Starry, R. (2022). Librarians in the LaunchPad: Building partnerships for

entrepreneurial information literacy. Journal of Business & Finance Librarianship, 27(1), 41-56.
https://doi.org/10.1080/08963568.2021.1982567
Lim, W. L, & Roland Xavier, S. (2015). Opportunity recognition framework: Exploring the technology

entrepreneurs. American Journal of economics, 5(2), 105-111.
https://doi.org/10.5923/c.economics.201501.10
Liu, G. (2021). Exploring the information needs of student entrepreneurs: A meta-narrative synthesis. Journal of
Business & Finance Librarianship, 26(3-4), 254-290. https://doi.org/10.1080/08963568.2021.1955184
Mokhtari Dinani, M., & Tatari, S. (2018). The relationship between information literacy and entrepreneurial

capabilities of sports science graduated students of Tehran universities. Research on Educational Sport,
6(15), 95-116.

Nwokocha, U., Chimah, J. N., & Okorie, J. N. (2019). Information literacy level of LIS undergraduates towards
entrepreneurship skills for employment in Nigeria. IOSR Journal of Humanities and Social Science (IOSR-
JHSS), 24(3), 67-73.

Puhakka, Vesa. (2010). Versatile and flexible use of intellectual capital in entrepreneurial opportunity discovery.
ournal of Management Research, 2(1), 1. Retrieved from

https://scholar.google.com/scholar?cluster=503520338039662809&hl=en&as sdt=0,5

Saemundsson, R. J., & Holmen, M. (2007). Changes in entrepreneurial opportunities: New capital goods and

changes in knowledge-barriers to entry. Magnus Holmén, RIDE, Chalmers University of Technology, 1-27.

Sambamurthy, V., Bharadwaj, A., & Grover, V. (2003). Shaping Agility through Digital Options:
Reconceptualizing the Role of Information Technology in Contemporary Firms. MIS Quarterly, 27(2), 237-
263. https://doi.org/10.2307/30036530

Schumpeter, J. (1934). The Theory of Economic Development. New York, NY, USA.

Sine, W. D., & Lee, B. H. (2009). Tilting at Windmills? The Environmental Movement and the Emergence of the
US. Wind  Energy  Sector.  Administrative  Science  Quarterly,  54(1),  123-155.
https://doi.org/10.2189/asqu.2009.54.1.123

Talebi koohestani, M. R., Alavni, S. M., Mahmoudzadeh, S. M., & Ataee, M. (2018). Identification of dimensions

Entrepreneurial Awareness Model Based on the Human Information Processing Approach (case:

Entrepreneurs of Tehran and Alborz Provinces). Journal of Entrepreneurship Development, 11(2), 221-240.
https://doi.org/10.22059/jed.2018.68079
Tang, J. (2007). Entrepreneurial Alertness: A Review, Reconceptualization and Extension. A Three-essay Approach.

ProQuest. Retrieved from https://scholar.google.com/scholar?hl=en&as sdt=0,5&g=Tang, J. (2007),

o8


https://spectrum.library.concordia.ca/983010/%23
https://doi.org/10.1080/08963568.2021.1941576
https://papers.ssrn.com/abstract=1496174
https://doi.org/10.1007/s11187-008-9153-7
https://papers.ssrn.com/abstract=1224842
https://doi.org/10.1080/08963568.2021.1982567
https://doi.org/10.5923/c.economics.201501.10
https://doi.org/10.1080/08963568.2021.1955184
https://scholar.google.com/scholar?cluster=503520338039662809&hl=en&as_sdt=0,5
https://doi.org/10.2307/30036530
https://doi.org/10.2189/asqu.2009.54.1.123
https://doi.org/10.22059/jed.2018.68079
https://scholar.google.com/scholar?hl=en&as_sdt=0,5&q=Tang,%20J.%20(2007),%20

o8] ey o g HEED Ay a3 L S 8T 418 slacis § (asdudn e Jus dilyl i S oo lad

“Entrepreneurial Alertness: A Review, Re-conceptualization, and Extension” (PhD dissertation, University

of Alabama, Tuscaloosa).&btnG=

Tang, J., & Murphy, P. J. (2012). Prior knowledge and new product and service introductions by entrepreneurial

firms: The mediating role of technological innovation. Journal of Small Business Management, 50(1), 41-
62. https://doi.org/https://doi.org/10.1111/j.1540-627X.2011.00343.x

Wang, Y.-L., Ellinger, A. D., & Wu, Y.-C. J. (2013). Entrepreneurial opportunity recognition: an empirical study
of R&D personnel. Management Decision. https://doi.org/10.1108/00251741311301803

Zardoshtian, S., Abbasi, H., & khanmoradi, saeed. (2018). The Effect of Media Literacy on Entrepreneurship

Capabilities with the Mediator Role of Information Literacy in Students of Sport Sciences. Communication
Management in Sport Media, 5(2), 41-54. Retrieved from
https://sportmedia.journals.pnu.ac.ir/article 4768.html

ZHU, R., TANG, J., & Murphy, P. J. (2009). Entrepreneurial Alertness, Technical Innovation and New Product

Development. Contemporary Finance & Economics, 3, 15. Retrieved from

http://en.cnki.com.cn/Article en/CJFDTotal-DDCJ200903015.htm

Copyrights

© 2022, by the authors. Licensee SCU, Ahvaz, Iran. This article is an open access article distributed under
the terms and conditions of the Creative Commons Attribution 4.0 International (CC BY 4.0)
(https://creativecommons.org/licenses/by/4.0/

CEE 3



https://scholar.google.com/scholar?hl=en&as_sdt=0,5&q=Tang,%20J.%20(2007),%20
https://scholar.google.com/scholar?hl=en&as_sdt=0,5&q=Tang,%20J.%20(2007),%20
https://doi.org/10.1111/j.1540-627X.2011.00343.x
https://doi.org/10.1108/00251741311301803
https://sportmedia.journals.pnu.ac.ir/article_4768.html
http://en.cnki.com.cn/Article_en/CJFDTotal-DDCJ200903015.htm
https://creativecommons.org/licenses/by/4.0/

